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Information Speed
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Information Credit Score
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Social Media Marketing
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Social Media Marketing
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Facebook Audience Insights
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Google Keyword Planner
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Google Keyword Planner
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Right time] oo
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PRICING ELON EXTRAS -

fanpage karma ANALYTICS ENGAGE PUBLISH MONITORING TEAMBOARD

SETTINGS

£} Facebook

TABLE CHART BOARD AMNALYSIS  HISTORY MATRIX REPORTS % Last 28 days

Profiles (3)
Here you can choose which profiles should be

shown or hidden for this analysis.

& Excel
# SELECT PERFORMAMCE INDICATORS Profile Name v
L

® O » [ = . (O] ® @ @
Page Number of Average Engagement Post Service Response Posts Total Post

Performance fans Weekly nteraction Level time per day reach reach

ndex Growth perday  perday
E Drama-addict _'_‘, 57% 1.9M 0.19% 72% 0.27% 9.4% 0&h 27 1.7M € n.a. n.a.
ﬁ WUBLRULYUGHT % 20% 1.7M 014% 15% 1.3% 0% na 11 243k € n.a na

c}

Average values 358% 3.0M 0.39% 4.4% 0.58% 33% 06h 19 19M € na. n.a.



fanpage karma ANALYTICS ENCACE PUBLISH MONITORING TEAMBOARD PRICING ELON EXTRAS ~

TABLE CHARTBOARD ANALYSIS HISTORY MATRIX REPORTS #8 Last 28 days

ENGAGEMENT NUMBER OF FANS

Ausaias il IsuiisuRueiN
HUUATNSIN )

B 5
i 1 1

TOTAL REACTIONS, COMMENTS, SHARES ENGAGEMENT VS. AVERAGE WEEKLY GROWTH

4]
=
- -

Feedback? Questions?
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LRI )

DASHBOA !0 INSIGHTS  /LERTS  TAGGING  GOOGLE ANALYTICS  LIVE f Search for fan page Q

Search for the name or ID of
afanpage

..or choose a page from your dashboard:

Facebook

:i QHENE TR
. Successmore Thailand
E Drama-addict

Show all




Fanpagekarma : insight

fanpage karma

Feedback? Questions?

ENGAGE PUBLISH  MONITORING  TEAMBOARD  PRICING ELON

& o
[ rualauuwuean
: About: ‘B llfriwmAlinnsumgatsg ayn wihla léass Sadau khunpark@gmailoom ™

Category: Brands 5 Co.change  Most popular in: Thailand
First Inslght: wiawiuwwusn might rethink its growth strategy.
Last update of analytics data 18 hours ago - Update

On Facebook | Excel Export

KPI overview

Mumber of fans E Posts per day u ]
Average Weekly Growtn  [u14% Engagement
Ad-Value (EUR) EET Post interaction E

Service Level 0% Totalreachperday | n.a.

Responsetime na. Post reach per day na.

Detailed analytics

CONTENT TIMES & TYPES INFLUENCERS FANPOSTS ADVALUE HISTORY VIDEOS

dentify topics, messages and images that work

POSTING HISTORY

Total Reactions, Comments, Shares bt

FACEBOOK

WHALALLWUA

SUCCESSMOrNe
Thaltand

Drama-addict

a5u

Goto Dashboard

(7]

Protile
Performance

20%
)

£ Last 28 days

Selected contribution

Click on a dot to show more getails.




Fanpagekarma : insight

fa npage karma ANALYTICS ENGAGE PUBLISH MONITORING

TEAMBOARD

PRICING ELON

CONTENT TIMES 5 TYPES

INFLUEMCERS  FAN POSTS

AD VALUE  HISTORY VIDEOS
dentify topics, messages and images that wark 5 Last 28 days
POSTING HISTORY
Total Reactions, Comments, Shares v Selected contribution
Click on a dot to show more details.
[ ]
5.04.: Truswaiuamas
[] ¢ . L
r i
° L] .. ' . - ]
“ e .. ] ‘s * 4
™ L]
Mar 23,2018 Aprig, 2018
® Status #® Picture ® Link ® Video ® Question & Offer ® Music

iz

See all contributions of the selected time period. The higher the dot, the greater the value of the selected key
performance indicator. Click on an item to see getails.

TOP AND WEAKEST POSTS

Here you can see the best and s

t and weakest posts.
F ? Questions? Top Posts

SORT BY Total Reactions, Comments, shares

-

» | MUMBER OF POSTS |5
Weakest Posts




Fanpagekarma : insight

ENGACE PUBLISH MONITORING TEAMBOARD PRICING ELON

fanpage karma

ANALYTICS

EXTRAS ~

CONTENT TIMES & TYPES INFLUENCERS FANPOSTS ADVALUE HISTORY VIDEOS

TOP AND WEAKEST POSTS
Here you can see the best and weakest posts.
Top Posts

ﬁ wuaudvuwuen shared a picture - April 18 4:00 PM

diaminusassahildyaineg uerasautsan

B3 wiauduumuh shared a picture - April 5 11:47 AM

Taunsnaiuaoiiee

33079 Q123 B18,23 3313 @217

:\ waauduuwuen shared a picture - April 14 1:58 PM

Pwitvoioit daadannamaddaanstntu

SORT BY Total Reactions, Comments, Shares v | NUMBER OF POSTS |5 ¥

77,054 Q307 ©38,019 @ 1,288 @322 @17 2803 B6147

@2 DJy083 2934

Weakest Posts

B3 wiauduunush shared a video - Af " B erniluan 3ala it l@,&

KTB Live Smart
Posied by vamuauuwua
42 340 Views

aauingolnoniouauasiuleduaueady aaldiimaingsassmonsidininatie
areaufandeuga 4.0 duioaoiii ewalaunu "Live Smart nsolnou laqa” Teea
Bimnat sumunsslnelawduriuualin hinumouady 5555555555 aonstucleidu
WIRLEYM ELiveSmart #ngolvonlana

1,06 Qg @28 @4 D11 Bt

:ﬂ wuauduuwusn shared a picture - Aprit197:28 PM

wsotiih 9.00 u. dagniomsthaarTnousas Amarin TVidredeyll uakabilinsan
555555555

- wa
-8
§



Fanpagekarma : insight

fanpage karma ANALYTICS ENGAGE PUBLISH MONITORING  TEAMBOA PRICING ELON  EXTRAS -

CONTENT TIMES&TYPES INFLUEMCERS FANPOSTS ADVALUE HISTORY VIDEOS

m facebook.com

By 4900 P2 B (aes B304 @a Cliwos Bsre
COMPLETE POST LIST
Date Picture Post Likes Comments  Shares Lowve Haha Wow Sad Anger
19 .o, 2018 l fthawratidefiaudafy Tntsaraituuten .. 18,531 570 1,045 1 3 35 312z 2.0
18 wn. 2018 H Wiidaciiguin AT "agussa Sui... 8,259 121 170 17 2029 2 14 a
=

19 .o, 2018 “ ninguAsmnauladnagasy uasanaimd su Uliraf... 5,034 a7 20 1 1,089 43 2 1
12 wee. 2018 & fntuiidhuiausnas shofnimmdasufam.. 5,030 183 503 25 11 a7 55 3
19 w.e. 2018 o Q wiatih 8.00 u. dagsomeaaaTuauzai Amarin TV. 1,870 38 20 10 187 21 Q Q

Total number of posts: 31 Show 10 posts per page  Show all posts



Fanpagekarma : insight

fanpage karma ANALYTICS ENGAGE  PUBLISH MONITORING TEAMBOARD  PRICING ELON  EXTRAS ~

Detailed analytics

CONTENT TIMES & TYPES INFLUEMCERS FANPOSTS ADVALUE HISTORY  VIDEDS

dentify the most engaging posting rhythm and time 4 Last 28 days

POSTS PER DAY POSTING FREQUENCY

MON TUE WED THU SAT

“MuBLRULHUA Is aregular poster.”

“WuBLALWYUF seems to prefer Thursday but Is more successful on another day.”

When does this fan page usually post? What about the weekend? Here is the

distripution of posts per weekday in the selected period. Here you see the number of posts per day in the selected time period.
Remember that good content is more important than frequency and posting
too often will annoy fans.



Fanpagekarma : Insight

TEAMBOARD  PRICING ELON  EXTRAS ~

fanpage karma ANALYTICS  ENGAGE PUBLISH  MONITORING

CONTENT TIMES & TYPES INFLUEMCERS FANPOSTS  ADVALUE HISTORY  VIDEDS

ENGAGEMENT PER DAYTIME

Timezone perspective

0
; CMT~7 Bangkok, Phnom Penn -
e . Group every...
8
4naurs -
O o - .

o

% 12 ) )

I Click on the graph to see the posts at that time
L ] L ] L ]

16
20
]
24
Man Tue Wed Thu Fri Sat Sun

It is vital to know, which time slots work best for posts. This timetable shows when this page nas posted. The
bigger the pubble, the more posts. Tne color of the bubble indicates now well fans reacted. The greener the

mare likes, Comments and shares.



Fanpagekarma : Insight

far‘lpage karma AMALYTICS  ENGACE PUBLISH  MONITORING TEAMBOARD  PRICING ELON EXTRAS ~

CONTENT TIMES & TYPES INFLUENCERS FAMPOSTS ADVALUE HISTORY VIDEOS

“wiauau s should keep up the good work with pictures.”

Here you can see the mixture of post types. Find out which types of posts are The Engagerment Matrix has four areas. The aimis to get the dots inthe
used most often inthe selected time period. Generally speaking, it is good upper right area, where engagement is high and you post often. Posts types
advice to try out all post types and entertain fans with a good mixture. in the upper left area could be used more often, posts types in the lower right

area might need improvemnent contentwise.

SUCCESS RATE BY POST TYPE

Type Total Avg Likes Avg Comments Avp. Shares @ Total interactions / Post
Status 0 0 0 4] 0

Pictures 22 15224 566 806 24149

Links 30 10,548 327 856 13,857

Videos 60 11,552 595 912 17,390

Offers 0 0 0 0 0

Music 0 0 0 4] 0

Sligeshows 0 0 0 4] [4]

Others 0 0 0 0 0

Total Eil 14,061 548 832 21,844
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Google
Analytics

I Overview
Sessions = (V5. Select a metric Hourly ' Day Week Month
Q ® Sessions
5,000
11
(1]
L¥ 2,500
C=—=C==l==Cr ==l -
® Mar & Mar 15 Mar 22 Mar 28
- -
}__ W Mew Visitor M Returning Visitor
Sessions Users Pageviews Pages [ Session
= 25,702 20,681 32,897 1.28
— AN . N~ N~ —
o
0 Avi. Session Duration Bounce Rate % Mew Sessions

00:00:54
A P

89.18% 77.10%

N

&
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® matichon.co.th

@ matichonweekly.com
% matica.org.ua

Show More

MOBILE APPS

® Aut‘lco atic Call Recorder
& Fra_matic - Collage Editor
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Repost for Instagram
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Show More
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O SimilarWeb Research Track Q_ matichon.co.th

O. matichon.co.th Jan 18 - Mar 18 (3 Months Worldwide All traffic

ebae Arayals Website Overview =« @ oowose

Website Qverview |

Website Audience

Traffic & Engagement ® matiChon.CO.th i
Geography

Demographics €30)

Audience Interests
Traffic Sources

Traffic Destination

1N E07 R Cat Rank
@ GlobalRank #7() 573 . Country Rank H15 . ategory Rank

Website Content &8 Thailand )
I News and Media

Competitors

\Weheite Alidience



¢ SimilarWeb

T

O. matichon.co.th

Website Analysis

Website Overview

Website Audience
Traffic & Engagement
Geography
Demographics 329

Audience Interests
Traffic Sources
Traffic Destination

Website Content

Competitors

Research

Track Q_ matichon.co.th

COMPARE an 18 - Mar 18 (3 Months v

) Global Rank #7() 5717 n Country Rank #15

WA AN

== Thailand

Website Audience

=

Category Rank

News and Media

3 Total Visits *

Jan 2018 - Mar 2018, @ Worldwide

80.64l\/|

0 26.22% from last month

Traffic Share

Jan 2018 - Mar 2018, @ Worldwide

\ ) 1983%

Monthly Visits 10.21M
Monthly Unique

- Visitors @ 4.113M
Avg. Visit Duration  00:01:57
Pages / Visit 1.71

Bounce Rate

75.39%




O SimilarWeb Research Track Q_ matichon.co.th

O. matichon.co.th COMPARE Jan 18 - Mar 18 (3 Months v Worldwide v Al traffic v =

Website Analysis

Website Overview |

]

Marketing Mix

Website Audience

Traffic & Engagement
Geography

Demographics G329

Audience Interests

Channels Overview :
Jan 2018 - Mar 2018, @ Worldwide ' Desktop Only

Traffic Sources

o
S834% 30.85%
21.48%
A .
Traffic Destination - 0.92% 9.03% . 0.00% 0.07%
Direct Email Referrals Social Organic Search Paid Search Display Ads

Website Content

Competitors
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O. matichon.co.th COMPARE Jan 18 - Mar 18 (3 Months v Worldwide v All traffic v E

Website Analysis

Website Overview | S €a rCh
=
Website Audience
Traffic & Engagement Search Traffic * Top Search Terms » Organic v ’
Geography Jan 2018 - Mar 2018, @ Worldwide = Desktop Only Jan 2018 - Mar 2018, @ Worldwide '=! Desktop Only
Demographics CZZY = uivu 13.04% @ * 374%
App Audience Interests O= matichon 350% L -8.52%
) 0= ué1u 1.52% I + 10.28%
Traffic Sources Q Organic 100.00%
= 8 H % - 9%
Paid D= timeeilszive 1.45% | + -6.23
Traffic Destination 0= uduuaaulal 1.37% [ 4 -3.95%
Website Content See more search terms »

Competitors

SN



O SimilarWeb Research Track Q. matichon.co.th

©, matichon.co.th QL Jan 18- Mar 18 (3 Months v Worldwide v All traffic v =

Website Analysis

ﬁ Website Overview | .
= Social
Website Audience
Traffic & Engagement
Geography Social Traffic N
Demographics m Jan 2018 - Mar 2018, @ Worldwide "= Desktop Only
A Audience Interests 90.52%
Traffic Sources
Traffic Destination 8.90% 0.52% 0.03% 0.02% 0.01%
I Facebook ¥ Twitter D Youtube @ Pinterest 3 vKontakte Others

Website Content

Competitors

Display Advertising
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©, matichon.co.th  QEELlELd Jan 18 - Mar 18 (3 Months v Worldwide v All traffic v =

Website Analysis D|Sp|ay Advert|8|mg l

Website Overview |

[T

Website Audience

: + : -
Traffic & Engagement Display Ad Network Top Publishers
Jan 2018 - Mar 2018, O Worldwide ! Desktop Only Jan 2018 - Mar 2018, O Worldwide = Desktop Only
Geography
Demographics €52 ] facebook.com 7207% CGEEE | 653
APP A D cpacacademy.com 13.96% @
® Taboola 98.31% sheratongrandesukhumvit.com 13.96% @
Traffic Sources )
RevenueHits 1.69%
Others 0.00% See more publishers

Traffic Destination

Website Content

Competitors
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O. matichon.co.th COMPARE Jan 18 - Mar 18 (3 Months v Worldwide v Al traffic v E

Website Analysis

Website Overview |

kdl

Website Audience OUth|ng LIﬂkS OUth|ﬁg AdS

Traffic & Engagement

Geography
Demographics (352) Top Links Destination * Top Ads Destination :
Audience Interests Jan 2018 - Mar 2018, & Worldwide &= Desktop Only Jan 2018 - Mar 2018, & Worldwide 5! Desktop Only
khaosod.co.th 234% @ 4 -23.76% [E lazada.coth 8420% G @ 194
Traffic Sources P ) i
v twitter.com 1246% @ + 90.41% £ nissan.co.th 1.95% I 4 -40.44
matichonweekly.com 11.62% qd W+ -28.69% L looksi.com 1.38% I
Traffic Destination © 4 ’ ’
I} facebook.com 11.55% @ T 12.85% priceza.com 0.09% 1 1387
Website Content A avp.innity.com 933% { L -32.32% konvy.com 0.68% T 492.2
See more outgoing links > See more outgoing ads >

Competitors
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*

_____ > Digital Content

</ U UUGR S e ®0), i - Content On Website Su« (Advertorial)
: : - Content On Social Media
Google Sarch..ContentVDO s ~=

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

{ > asustanduniusidosius Offline
- nandhuunosdn Social Media
- nananosIn Website

.
-----------------------------------------------------------------------------------
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*

! > guaudnisiInnis Social Media
P - adhennssud ludanduivananu
: afpanvooulail iu facebook twitter
youtube
- pousaunauiiunsvosoulall
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A51U nnsdoansnsnannlaulal Social Media

1. wu Digital Media
- Website
- Google
- Social Media
- SMS
2. Content Marketing
- Text
- Picture / Graphic / Infographic
- VDO
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Lo ~NoOULhwWN =
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Website = Home / PR / Community
Google = Advertising / PR

Google Ads Network = Advertising/ PR

Facebook Page = Advertising / PR
Facebook Group = PR/ Community

Line Group = PR / Community

Line@ = Advertising/ PR / CRM
Email = Advertising / PR

SMS = Advertising / PR

Wikipedia = PR









